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ABSTRACT (10PT, TIMES NEW ROMAN, UPPERCASE, BOLD, CENTRED)
Abstract and keywords should be written in Times New Roman, font size 9 pt. 
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1.1. Subheading (10pt, Times New Roman, Italics, Bold)
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E.g:

Table 1: Correlation between QM and Customer Satisfaction

	Constructs
	Coefficient Correlation

	Customer focus
	0.535*

	Benchmarking
	0.465*

	Employee Empowerment
	0.423*


Notes: *p< 0.05.
Figure 1: Antecedents and Consequences of Brand Equity
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Source: Cobb-Walgren, Ruble and Donthu (1995).
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